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Survey on Informat�on and Commun�cat�on Technology (ICT) Usage �n Households
and by Ind�v�duals, 2021
 
Proport�on of households w�th Internet access was 92.0%
 
Accord�ng to the results of the survey, �t was observed that 92.0% of the households had access to the Internet from home
�n 2021. Th�s proport�on was 90.7% �n the prev�ous year.
 
Proport�on of households w�th Internet access was the h�ghest �n TR1 Istanbul (İstanbul) w�th 97.1%, followed by TR5 West
Anatol�a (Ankara, Konya, Karaman) w�th 94.2% accord�ng to the Stat�st�cal Reg�ons (SR) Level 1.
 
Internet usage of �nd�v�duals was 82.6%
 
Internet usage of �nd�v�duals aged 16-74 was 82.6% �n 2021. Th�s proport�on was 79.0% �n the prev�ous year. When Internet
usage proport�on �s analysed by sex; �t was observed that th�s proport�on was as 87.7% for males and 77.5% for females.
 
Households w�th Internet access and Internet usage �n �nd�v�duals, 2011-2021
 

 

 
92.0% of households had broadband Internet connect�on
 
Households w�th broadband access was 92.0% �n 2021. In terms of broadband connect�on types, wh�le 61.9% of
households used f�xed broadband connect�on (ADSL, cable, opt�c f�bre, etc.), 88.5% of households used mob�le broadband
connect�on to access the Internet. The proport�on of households w�th broadband Internet access was 89.9% �n the prev�ous
year.
 
80.5% of Internet users used the Internet regularly
 
It was observed that 80.5% of all �nd�v�duals �n the 16-74 age group used the Internet regularly (almost every day or at least
once a week) dur�ng the f�rst quarter of 2021. Regular Internet usage was 76.5% �n the prev�ous year.
 
Average Internet usage frequency of �nd�v�duals (%), 2020, 2021
 

 

Total numbers may not be obta�ned due to round�ng.
 
Use of e-government serv�ces was 58.9%
 
The proport�on of �nd�v�duals us�ng the Internet �n the twelve-month per�od between Apr�l 2020 and March 2021 for contact
or �nteract w�th publ�c author�t�es or publ�c serv�ces for pr�vate purposes was 58.9% among �nd�v�duals aged 16-74. Th�s
proport�on was 51.5% for the same per�od �n the prev�ous year. Among the purposes of us�ng e-government serv�ces,
obta�n�ng �nformat�on from webs�tes ranked f�rst w�th 55.8%. Wh�le 32.3% of the �nd�v�duals f�lled the forms onl�ne, 27.7% of
the �nd�v�duals reported that they downloaded/pr�nted the off�c�al forms.
 
The proport�on of buy�ng or order�ng goods or serv�ces over the Internet was 44.3%
 
Wh�le the proport�on of �nd�v�duals aged 16-74 who ordered or purchased goods or serv�ces for pr�vate use over the Internet
was 44.3% �n 2021, th�s proport�on was observed as 36.5% �n prev�ous year.
 
The proport�on of order�ng or purchas�ng goods or serv�ces over the Internet by sex was 48.3% for males and 40.3% for
females. Th�s proport�on was observed as 40.2% and 32.7% respect�vely �n the prev�ous year.
 
When the latest t�me to buy or order goods or serv�ces for pr�vate purposes over the Internet �s taken �nto cons�derat�on, the
rate of those declar�ng as �n the last three months (f�rst quarter of 2021) was 32.4%. Th�s rate was 23.9% �n the same per�od
of the prev�ous year.
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Proport�on of buy�ng or order�ng goods or serv�ces over the Internet by latest t�me, 2011-2021
 

 

Clothes, shoes or accessor�es were purchased w�th 70.7% at most
 
70.7% of �nd�v�duals who ordered or purchased goods onl�ne �n the f�rst quarter of 2021 purchased cloth�ng, shoes and
accessor�es. Th�s was followed by del�ver�es from restaurants, fast-food cha�ns, cater�ng serv�ce w�th 40.8%, food or
beverages from stores or from meal-k�ts prov�ders w�th 33.4%, cosmet�cs, beauty or wellness products w�th 28.7%, pr�nted
books, magaz�nes or newspapers w�th 27.7% and clean�ng products or personal hyg�ene products w�th 27.6%. Most
ordered or purchased groups on the Internet by males; clothes, shoes or accessor�es w�th 64.1%, del�ver�es from
restaurants, fast-food cha�ns, cater�ng serv�ce w�th 42.7% and food or beverages from stores or from meal-k�ts prov�ders
w�th 33.4%, wh�le by females; clothes, shoes or accessor�es w�th 77.8%, cosmet�cs, beauty or wellness products w�th 40.6%
and del�ver�es from restaurants, fast-food cha�ns, cater�ng serv�ce w�th 38.8%.
 
The most purchased or subscr�bed d�g�tal content was f�lms or ser�es serv�ces or downloads
w�th 30.6%
 
By �nd�v�duals who bought or ordered goods or serv�ces over the Internet �n the f�rst quarter of 2021 for pr�vate use the most
purchased or subscr�bed d�g�tal content was f�lm or ser�es w�th 30.6% and the most purchased onl�ne serv�ce was
transportat�on w�th 14.4%.  
 
37.2% of �nd�v�duals who bought or ordered goods or serv�ces over the Internet for pr�vate use �n the f�rst three months of
2021 purchased onl�ne 1-2 t�mes, wh�le 17.4% purchased was more than 10 t�mes. These rates were observed as 45.6%
and 11.2% respect�vely, �n the same per�od of the prev�ous year.
 
"Prefer to shop �n person" was the h�ghest reason for not buy�ng onl�ne w�th 34.8%
 
Prefer to shop �n person, l�ke to see product, loyalty to shops, force of hab�t was c�ted as the most �mportant reasons for not
purchas�ng onl�ne w�th 34.8% among �nd�v�duals who were Internet users �n the f�rst three months of 2021 but d�d not
purchase goods or serv�ces v�a the webs�te or mob�le appl�cat�on �n the same per�od. Th�s was followed by no need to buy
onl�ne �n the last 3 months w�th 28.8%.
 
The next release on th�s subject w�ll be �n August, 2022.


